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1. brieF characterisation:

:K is a practical, solution oriented industry journal that provides impulses for every phase
of the design process and offers concrete, comprehensive support. In doing so, :K takes
into account all aspects of design – mechanical, electrical, software – as well as a view of
operational-economical aspects, and all of that in a unique and goal-oriented journalistic
combination. The production process is always kept in the foreground. :K reaches out to
all groups involved in the decision-making process in a realistic mix. :K is the initiator of
the Mechatronik working group, which counts leading representatives from various firms
among its members. This permanently open dialog delivers a completely current and high-
ly accurate view of the market, which in turn flows into the journal. Online, www.k-magazin.
de offers a daily stream of new and current information, and the opportunity for further
information offerings through an identification number service.

2. Frequency: eight issues + 2 special issues

3. volume and year: Volume 7, 2010

4. e-mail:
homepage: www.k-magazin.de

5. memberships: –

6. organ: –

7. publisher: Henrich Publikationen GmbH

8. publishing house: Henrich Publikationen GmbH
Mailing address: Talhofstr. 24 b, 82205 Gilching
Telephone: +49 81 05 / 38 53-80
Facsimile: +49 81 05 / 38 53-11
e-mail: km@verlag-henrich.de

9. editorial staFF: Christopf Scholze c.scholze@verlag-henrich.de
Dr. Björn Thomsen b.thomsen@verlag-henrich.de
Angela Unger a.unger@verlag-henrich.de

10. advertising sales Siegfried Kunert s.kunert@verlag-henrich.de
department: Tanja Stigloher t.stigloher@verlag-henrich.de

Martina Haas m.haas@verlag-henrich.de

11. sales departement: Henrich Publikationen GmbH, Magdalena Roitzsch
Telephone: +49 81 05/38 53-62,
Facsimile: +49 81 05/38 53-11
e-mail: m.roitzsch@verlag-henrich.de

12. subscription prices: Annual subscription

Germany: 68.00 €
Abroad: 77.00 €
Price per copie: 14.00 €
Excluding postal charges

13. issn: 63490

14. total contents analysis: 2008 = 9 issues

Journal size: 230 x 325

Total contents: 976 pages = 100.0 %
Editorial contents: 710 pages = 72.7 %
Advertising contents: 266 pages = 27.3 %
which consisted of

small ads: 0 pages = 0.0 %
bound inserts: 0 pages = 0 %
ads from publishers and printers: 263 pages = 9.7 %

Supplements: 3 pieces

15. editorial contents analysis: 2008 = 710 pages
pages %

Technical contributions:
drive technology 143 20.1 %
control technology 88 12.4 %
machine components 64 9.0 %
sensor technology & measurement technology 51 7.2 %
electrical engineering & electronics 31 4.4 %
mechatronics 27 3.8 %

fluid technology 32 4.5 %
C-technology 58 8.2 %
joining technology 18 2.5 %
materials & semi-finished products 26 3.7 %
Short informations:
product news 61 8.6 %
people/companies/projects/service pages 41 5.8 %
construction management:
interview/portrait 45 6.4 %
pro & contra 8 1.1 %
intro/extro 9 1.2 %

} %
of total
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16. circulation audit:

Member of the German Circulation Control Board e.V.

17. circulation analysis:
average copies per issue (July 1, 2008 to June 30, 2009)

Print run: 25 006

Distrubuted circulation:
24 635 of which abroad 501

Sold copies: 2 615 abroad 4

– subscriptions 123 members –

– sales per copy –

– other sales 2 492

free give aways: 22 020

Remaining and archive copies: 371

18. geographical distribution/analysis:

Publishers information: planned circulation as of 2010

Distribution area: percent of distributed circulation
% copies

Germany: 97.99 24 015
Abroad: 2.01 492

Distributed circulation: 100 24 507

18. geographical distribution/analysis:

Publishers information: planned circulation as of 2010

% copies

Nielsen-area 1: (Hamburg, Bremen, 13.42 % 3 224
Schleswig-Holstein, Niedersachsen)

Nielsen-area 2: 21.10 % 5 066
(Nordrhein-Westfalen)

Nielsen-area 3a: 11.26 % 2 703
(Hessen, Rheinland-Pfalz, Saarland)

Nielsen-area 3b: 19.22 % 4 616
(Baden-Württemberg)

Nielsen-area 4: 14.98 % 3 598
(Bayern)

Nielsen-area 5-7: 20.02 % 4 808
(Berlin and East-Germany)

Total domestic market: 100 % 24 015

circulation and
distribution analysis 2Media
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19. branches/business branch/corporate Forms according to the size oF the business unit:

Publisher information: distribution planned from 2010

department/ Recipient groups Share of the actually distributed copies
Group/ Classification of the Business branches
Class* Federal Statistics office, 2003 Edition (WZ 2003) copies employees

in % total 1-49 50-99 100-199 200-499 500-999 > 1 000 others

15-16 food business, processing of tobacco 2.90 % 711 103 129 117 101 142 93 26

17 textile business 1.52 % 372 68 66 60 46 67 44 21

20 wood business (without production of furnitures) 2.87 % 703 158 170 158 100 49 42 26

21-22 paper and printing industry 3.58 % 877 148 191 195 162 79 71 31

23-24 coking plant, processing of mineral oil 1.69 % 415 65 53 65 54 78 74 26

25 production of rubber and plastic goods 1.94 % 476 93 99 68 71 64 55 26

26 glass, ceramics, processing of stone and earth 1.81 % 444 81 91 88 71 41 46 26

27 metal-processing and -working 3.40 % 834 176 176 191 149 62 49 31

28 production of metal products 12.86 % 3 151 859 890 418 442 329 172 41

29 mechanical engineering 34.43 % 8 437 2 989 2 187 1 089 969 472 673 58

30 production of office equipment, data processing equ. 1.24 % 303 56 80 48 43 31 25 20

31 production of equipm. for electricity distribution etc. 3.79 % 928 290 178 165 128 73 68 22

32 broadcasting, TV and communications engineering 1.68 % 411 85 99 102 42 29 28 26

33 medical-, measurement-,control-engineering, optics 8.43 % 2 067 566 523 425 298 111 108 36

34 production of motor vehicles and parts of it 8.66 % 2 123 976 254 222 253 152 238 28

35 other construction of vehicles 1.61 % 395 118 62 44 51 47 48 25

36 production of furniture, jewellery, music instruments,
sports app. 2.45 % 601 113 120 140 125 50 31 22

total processing industry: 94.86 % 23 248 6 944 5 368 3 595 3 105 1 876 1 865 495

74 other services, engineering offices 4.16 % 1 020 456 206 117 88 45 75 33

others 0.98 % 239 23 24 24 24 24 24 96

total circulation 100 % 24 507 7 423 5 598 3 736 3 217 1 945 1 964 624

* In reference to ”Nr. Grundsystematik nach nationalem NACE-Code“

recipients structural
analysis 3-EMedia

Information

2010

henrich publikationen gmbh, talhofstraße 24b, 82205 gilching, telephone +49/8105/3853-80, Fax +49/08105/3853-11, km@verlag-henrich.de



20. size oF company:

Publishers information: planned circulation as of 2010

Share of total circulation
% copies

1-49 employees 30.29 % 7 423

50-99 employees 22.84 % 5 598

100-199 employees 15.24 % 3 736

200-499 employees 13.13 % 3 217

500-999 employees 7.94 % 1 945

> 1000 employees 8.01 % 1 964

others 2.55 % 624

total circulation 100 % 24 507

21.2 company internal Function according to size oF company

Publishers information: planned circulation as of 2010

Share of total circulation
copies employees

in % total 1-49 50-99 100-199 200-499 500-999 > 1 000 others

general management 35.79 % 8 770 2 772 1 894 1 294 1 227 760 670 153

heads of design engineering 35.87 % 8 791 2 974 2 724 1 083 919 549 461 81

design engineers 4.08 % 1 001 264 175 141 129 100 130 62

product developement managers 2.22 % 544 70 80 86 90 80 79 59

technical purchase 17.32 % 4 244 1 155 386 903 688 365 539 208

others 4.72 % 1 157 188 339 229 164 91 85 61

total circulation 100 % 24 507 7 423 5 598 3 736 3 217 1 945 1 964 624

Clear, precise, direct
We‘ve organised our list of :K Konstruktion reci-
pients so clearly based on sector, position, and
size of corporation that you know precisely how
your target groups are selected for distribution.
This list could be tremendously helpful for your
direct mailing campaigns. Please give us a call –
we‘re glad to provide more details.



Pprice list
no. 7
Valid from 01.10.2009

1. circulation:
Print run: 25 007
Distributed circulation: 24 507

2. Format:
Width 230 mm,
height 325 mm

print space:
Width 200 mm, height 282 mm,
No. of columns 4,
column width 47 mm

3. printing and binding, printing material:
Offset printing, adhesive binding. Digital data, optimized for 70 line/cm
screen ruling (please order our instruction leaflet).

4. deadlines:
Frequency: 8 issues and 2 special issues
Advertising deadlines: see editorial plan
Dates of publication: see editorial plan

5. publishing house:
Henrich Publikationen GmbH Telephone: +49 81 05 / 38 53-0
Talhofstr. 24 b Fax: +49 81 05 / 38 53-11
82205 Gilching / GERMANY E-mail: km@verlag-henrich.de

6. terms oF payment:
30 days net without discount, 2 % discount for payment within 8 days from
date of invoice. 3 % discount for advance payment.
Tax-No.: 2645 223 73105, VAT No.: DE 163 778 434

bank account:
Postbank Frankfurt, Acc. 756 263 605, Bank Code Number 500 100 60
IBAN DE 10 5001 0060 0756 2636 05, BIC PBNKDEFF

7. ad prices and sizes:
Size Width x height in mm Basic price b/w
1/1 page 200 x 282 5 080.00 €
2/3 page 132 x 282 / 200 x 184 3 388.00 €
Junior Page 149 x 202 2 794.00 €
1/2 page 98 x 282 / 200 x 140 2 540.00 €
1/3 page 64 x 282 / 200 x 92 1 694.00 €
1/4 page 47 x 282 / 98 x 140 / 200 x 68 1 270.00 €
1/8 page 47 x 140 / 98 x 68 / 200 x 32 698.00 €
Other size on request.

10. special ads: on request

11. discounts: for insertions within 12 months
Quantity scale 3 ads 5 % 6 ads 10 %

12 ads 15 % 20 ads 20 %
Page scale 3 pages 10 % 6 pages 15 %

9 pages 20 % 12 pages 25 %

12. combination:
Further rates, combination and multiple year contracts on request.
The VAT-tax is to be added to all prices.

Media
Information

2010

henrich publikationen gmbh, talhofstraße 24b, 82205 gilching, telephone +49/8105/3853-80, Fax +49/08105/3853-11, km@verlag-henrich.de



preFerential placement:
2nd coverpage 6 096.00 €
3rd coverpage 5 842.00 €
4th coverpage 6 096.00 €
Front page on request

prices For layout and lithographs:
Technical services (for example layout and lithograph production) are offer-
ed at cost price.

8. surcharges:

8.1 colour surcharges:
for each scale colour 1/1 page and smaller 460.00 €

1/2 page and smaller 310.00 €
1/3 page and smaller 260.00 €
1/8 page and smaller 130.00 €

special colour only from 4c solve

8.2 placements:
Other defined placements of ads and inserts 10 % surcharge.
Bleed/double page spread: 10 % surcharge.
All surcharges and technical costs are not subject to discount!

9. classiFied advertisements:
Classified ads – see page classified ads

13. bound inserts: Paper weight
< 120 g 120-170 g > 170 g

2 sides 6 100.00 € 6 405.00 € 6 720.00 €
4 sides 9 140.00 € 9 600.00 € 10 080.00 €
8 sides 12 160.00 € 12 770.00 € 13 400.00 €
A sample insert is required when placing an order. Please deliver untrimmed (format 236
x 331 mm). In case of multiple page inserts please fold in the middle.

14. supplements:
total price total price
circulation per thous. circulation per thous.
up to 25 g 224.00 € up to 40 g 292.00 €
up to 30 g 246.00 € up to 45 g 314.00 €
up to 35 g 268.00 € up to 50 g 336.00 €
Heavier and partial supplements on request, maximum size 224 x 317 mm.

15. aFFixed advertising media:
(postcards in connection with surcharge postal charge per thous.
an ad or insert) 1 270.00 € on request

brochures, CDs, samples on request
additional gluing costs mechanical per thous. manual

49.00 € on request

16. delivery address For inserts postcards
and supplements

Henrich Druck+Medien GmbH, Schwanheimer Str. 110,
60528 Frankfurt am Main / GERMANY
Delivery memo: ”:K“ and No. of respective issue.
To be delivered at the latest 10 days before publication.

ads in digital Form:

To give your ad an optimal and fast treatment we will take your motive also in digital form.
We are able to process all professional Mac- and PC-files. For the transfer via ISDN or e-mail
please fill out our data sheet and fax it to us together with a printout of the data file.

Processing of data is free of charge if they comply with our general conditions of accept-
ance of digital data for ads (see data sheet).
Further processing of incorrect or incomplete data will be calculated at cost price.
If you don’t have the sheet “General conditions of acceptance of digital data for ads”
please call telephone number +49/81 05/38 53-20.

Your additional value:

Your ads will be published 10 % bigger as usual, but the prices are calculated with A4-
Size. If you send us data of your ad we enlarge them without any extra costs.



P
dimensions
technical data
amendment to ad price list No. 7
valid from 01.10.2009

Media
Information

2010

henrich publikationen gmbh, talhofstraße 24b, 82205 gilching, telephone +49/8105/3853-80, Fax +49/08105/3853-11, km@verlag-henrich.de

*For technical reasons the printing material for each bleed ad has to have a 3 mm trim on all bleed sides.

200 x 282 mm
236 x 331 mm

132 x 282 mm
150 x 331 mm

200 x 184 mm
236 x 210 mm

149 x 202 mm
167 x 228 mm

98 x 282 mm
116 x 331 mm

200 x 140 mm
236 x 165 mm

64 x 282 mm
82 x 331 mm

■ Printing area
■ bleeded*

200 x 92 mm
236 x 118 mm

47 x 282 mm
65 x 331 mm

98 x 140 mm
116 x 165 mm

200 x 68 mm
236 x 94 mm

47 x 140 mm
65 x 165 mm

98 x 68 mm
116 x 94 mm

200 x 32 mm
236 x 58 mm

■ Printing area
■ bleeded*

*For technical reasons the printing material for each bleed ad has to have a 3 mm trim on all bleed sides.

1/1 page 2/3 page, high 2/3 page, wide Junior page 1/2 page, high 1/2 page, wide 1/3 page, high

1/3 page, wide 1/4 page, high 1/4 page, 2-column 1/4 page, 4-column 1/8 page, 1-column 1/8 page, 2-column 1/8 page, 4-column



bound inserts:
Orders can only be accepted and confirmed if a binding sample has been supplied, if ne-
cessary a blind sample with declaration of size and weight. They have to comply to post
regulations so as not to be mistaken for the editorial. The placement of inserts depends on
the technical possibilities.
Inserts have to be delivered untrimmed, multiple-page inserts have to be folded. The front
page of the insert has to be marked. Inserts have to be in a condition where no further
processing is necessary.

sizes:
1 sheet (= 2 pages)

236 x 333 mm

2 sheets (= 4 pages)
472 x 333 mm

3 sheets (= 6 pages)
683 x 333 mm

Copies required: 25 300 copies (excess quantity)
Copy date: until 10 days before publication of the issue agreed

supplements:
Orders can only be accepted and confirmed if a binding sample has been supplied, if ne-
cessary a blind sample with declaration of size and weight. They have to comply to post
regulations so as not to be mistaken for the editorial. The placement of inserts depends on
the technical possibilities.

Technical Facts:
Supplements will be inserted loosely. Maximum size: width 224 x 317 mm. They have to be
in a condition where no further processing is necessary. Additional processing (e. g. fold-
ing) will be charged separately. Supplements printed on other material than paper can
only be accepted if a binding sample has been submitted and if publishing house and post
have agreed in advance.

Copies required: 25 300 copies
Copy date: Until 10 days before publication of the issue agreed

Affixed Postcards:
Affixed reply coupons on bound inserts or ads will be
charged with 1 245.00 € in addition to the post charge
(on request). Plus gluing costs for mechanical gluing:
49.00 €/ thousand. Mechanical gluing is possible in vari-
able height if the gluing edge is parallel to the fold and at
least 2 cm and max. 5 cm away from the fold. In all other
cases, also in case of diagonal placement, gluing costs
are charged according to expenditure.

Affixed samples:
Samples and electronic media are charged as supplements. Prices and gluing costs
on request, including submission of a binding sample.

Delivery address for bound inserts, supplements and postcards: WRITE TO:
Henrich Druck + Medien GmbH, Schwanheimer Str. 110, 60528 Frankfurt am Main.
Codeword is “:K” and No. of respective issue.
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Rectangle/

Content Ad



Advertising Forms
Websites

Format Price Monthly
(in €)

Full Banner 468 x 60 350.00

Leaderboard 728 x 90 500.00

Wide Skyscraper 160 x 600 550.00

Half Skyscraper 160 x 300 300.00

Text ad (1,500 characters +
image)

350.00

Frequency: weekly; Fridays

Advertising/print media
deadline:

Wednesdays

Subscribers: approx. 5,000* recipients

*Source: publisher information; Webtrends

newsletter price list

booking modalities.

You will receive a report with the generated performance data after your campaign has been completed.

The publisher will provide you with the current visit figures upon request.

You can request a technical specifications information sheet from the publisher. E-Mail: dispo@verlag-henrich.de

Advertising Forms
Websites

Format Full run
Month (in €)

Homepage
Month (in €)

Classified
Monthly (in €)

Half Banner 234 x 60 400.00 320.00 280.00

Full Banner 468 x 60 700.00 560.00 490.00

Leaderboard 728 x 90 1.200.00 960.00 840.00

Wide Skyscraper 160 x 600 1.400.00 1.120.00 980.00

Half Skyscraper 160 x 300 700.00 600.00 500.00

Rectangle/
Content Ad

336 x 280 1.500.00 1.200.00 1.050.00

homepage price list

visits between January and June 2009 on average: 3.877 *

page impressions between January and June 2009 on average: 126.137 *

your contact:
Martina Haas
Telephone: 08105 / 38 53 - 72
Facsimile: 08105 / 38 53 - 11
E-Mail: m.haas@verlag-henrich.de
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special print advertising Forms:

special online advertising Forms:

Banderole Flap BookletGate folder

Also ask your media consultant
about other special advertising
forms.

advertorial link

The advertorial link is an exclusive possibility of advertising
on a pre-defined theme on www.k-magazin.de.
You are provided with a link with editorial contents and interactive
possibilities.

The advertorial link appears with the look and feel of the weekly
newsletter and is an exclusive advertising possibility for a company
or syndicate. Not only is banner and text advertising possible,
but also videos.

advertorial newsletter

Altar folder



direct marketing: oFF-prints:

16 17

&
Herr Böcking, würden Sie uns
zum Einstieg etwas über die
Eigentumsverhältnisse im Hause
Berker sagen?
Das Unternehmen Berker befin-
det sich nach wie vor in Familien-
besitz, in den Händen von neun
Gesellschaftern, verteilt auf zwei
Familienstämme. Es gibt keine
Tendenz, dies aufzugeben. Berker
wird in diesem Jahr 90 Jahre alt
und ist nach wie vor bestens auf
dem Markt positioniert. Die Ge-
sellschafter verfolgen die Strate-
gien des Unternehmens äußerst
aufmerksam und sind mit der Ge-
samtausrichtung sehr zufrieden.

Mit Ihrem Eintritt bei Berker ist
erstmals „fremdes“ Manage-

ment ins bis zu diesem Zeit-
punkt familiengeführte Unter-
nehmen gekommen. Bringt dies
nicht Probleme für das Rollen-
verständnis der Gesellschafter
mit sich?
Das ist sicherlich zum Teil richtig,
denn für eine solche Gesellschaf-
terstruktur bedeutet dieser
Schritt durchaus einen Umbruch.
Und es tauchen zwangsläufig Fra-
gen auf: „Wie geht es weiter?“;
„Habe ich noch Einfluss und was
kann ich noch steuern?“
Diese Fragen sind zur Zufrieden-
heit aller beantwortet worden.
Wir haben keinen Beirat, aber
einen Gesellschafterausschuss,
der sich mindestens zweimal im
Jahr mit der Geschäftsführung

Berker. Das Unternehmen feiert in diesem
Jahr den 90. Geburtstag. Seit fast 10 Jahren
wird Berker von einem nicht aus der Familie
stammenden Manager geführt. g+h sprach
mit Dietmar O. Böcking in Ottfingen.

Titelgeschichte | Dietmar O. Böcking

g+h Juni 2009 g+h Juni 2009

$

©
g+

h

zusammensetzt, um die strategi-
sche Ausrichtung festzulegen.
Das funktioniert reibungslos.

War für Sie die Übernahme der
Unternehmensleitung eines bis
dato familiengeführten Unter-
nehmens ein Novum? Was ist
daran das Reizvolle für Sie?
Ich habe meist in familiengeführ-
ten Unternehmen gearbeitet. Und
mich hat es immer stark moti-
viert, die Verantwortung in einem
solchen Unternehmen zu über-
nehmen. Es ist faszinierend, auf
der einen Seite die Tradition eines
Familienunternehmens und des-
sen Werte und Geschichte zu be-
wahren und auf der anderen Seite
eine moderne Unterneh-

Tradition
Moderne

Off-prints of articles from our trade magazines
are an inexpensive form of advertising for distri-
bution at trade fairs, in training courses and se-
minars, in sales and marketing. We produce in
digital print and supply a print run of a minimum
of 500 copies.

New: personalised off-prints are also availa-
ble at short notice in small print run of a mini-
mum of 50 copies.

Request the price list from
s.kunert@verlag-henrich.de

Success through dialogue is the main argument when it co-
mes to using direct marketing. In this way, the recipient of
your message can be promted to provide a customised and
measurable reaction.
Our personalised addresses from top industrial target groups
are permanently checked by telephone. All of the corporate
addresses include the names of contacts up to third level ma-
nagement. In addition to address leasing, we are also able to
offer you all of the classic lettershop options.

select your target group on the basis of the following selection criteria:

1 Economic sector
(with the resp. subgroups)

· print and paper
· rubber/plastic goods
· food industry
· mechanical engineering
· metal tools/metalworking
· metal products
· electronics and electrical engine-
ering

· automotives/vehicle construction
· consulting engineers for design
and development

· logistics
· trade
· electrical trade
· energy utilies

2 Company size

1,000 and more employees
500-999 employees
200-499 employees
100-199 employees

50-99 employees
20-49 employees

1-19 employees

3 Position
· management/board chair
· senior head of departement/

divisional manager
· team manager/head of

department
· skilled employees

4 Function
Technical Manager
Commercial Manager
Production Manager/Plant Manager
Production/manufacturing
Design/development
Product management
Quality/control
Repair
Logistics/material flow
Sales/distribution
Marketing/advertising
Procurement
Administration
Master craftsman/electrical

5 Geographical Allocation
Postcode, Nielsen, Federal State

Request information and quotations from m.roitzsch@verlag-henrich.de.

themen drucktechnik
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Ore min eui tat, sequisl utpat. Ut ul-
lan veliquat praesequatue volum-

sandre verilla conullu ptatis nit venim ve-
nim doloborperos nummolorer ipit augait ip
el eum vullan henit niam, verostrud tiscili
quatis nibh ex erostie feuipsum digna feu
feugiat nons doloborper sit do euis duipisl
etue do dolum dolorperatue tat eraesto deli-
quip eu faccummy nos am zzrilisim vel erit
ute dolor auguer sustisi tisisit, core tat lum
amet aliquis amconsequat, vendio con heni-
sit in vullandrem ea con ulla facin velenit
vulla con hent nulpute magnis erilisi blaor-
tio con ute dignis atet inibh exero dions adi-
pit alis num alit nullaortion etue et adiam-
conse tin venim volortis acil ex er adigna
faci euissi.

DRUCKMASCHINE
Ore min eui tat, sequisl utpat. Ut ullan veli-
quat praesequatue volumsandre verilla co-
nullu ptatis nit venim venim doloborperos
nummolorer ipit augait ip el eum vullan he-
nit niam, verostrud tiscili quatis nibh ex
erostie feuipsum digna feu feugiat nons do-
loborper sit do euis duipisl etue do dolum
dolorperatue tat eraesto deliquip eu faccum-
my nos am zzrilisim vel erit ute dolor auguer
sustisi tisisit, core tat lum amet aliquis am-
consequat, vendio con henisit in vullandrem

ea con ulla facin velenit vulla con hent nul-
pute magnis erilisi blaortio con ute dignis
atet inibh exero dions adipit alis num alit
nullaortion etue et adiamconse tin venim
volortis acil ex er adigna faci euissi. Ore min
eui tat, sequisl utpat. Ut ullan veliquat pra-
esequatue volumsandre verilla conullu

SPITZTITEL VORSPANN – Con eu faccum dui esequamet adio dolor sustrud ipis nonsequ
isisisMus, nos coterec omplicae corumus paris ad peratili iam Itam immod ssimaxi
movessu mo crei peropublia? Vatus o idetritas bonsidetis.Am vel er sum do dolenim do.
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